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> Agenda for Today:

o Introduction 1 market observations
o WHY voluntary benefits have emerged
0 HOW voluntary benefits are delivered

o WHAT voluntary products are in the market
(and how has the market evolved)?

oSummary: | etds pl ay
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> Voluntary Benefits

A F employers, voluntary
helps meet the diverse
needs of today's workers,
while requiring only low-
impact administration. For
employees, voluntary
benefits allow easy access
to needed personal and
family protection without
having to shop around in a
market that otherwise
might overwhelm them. o
-Marty Traynor, AWhat s Sa
Special 20 Benlefitspro. com




> Voluntary Benefits

A Mo than half of
employers
currently offering
voluntary benefits
said they will
increase these
offerings in the
nexttwoy ear s .|0
-Prudential, Ninth
Study of Employee
Benefits: Today &
Beyond




> Voluntary Benefits

A Vo |l uleneéts ojfer
employees affordable financial
solutions that they elect and
pay for themselves, avoiding
significant financial burden on
employers. For smaller
employers, voluntary benefit
packages are a way to compete
with larger businesses that
often are able to offer more
diverse benefits. 0

-Mass Mutual Financial Group,
Understanding Voluntary
Benefits
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> Voluntary Benefits

A Vol umhpioyeg-paid)
benefits allow businesses

to offer insurance coverage
to their employees at lower,
group rates. In a
competitive marketplace,
such benefits can help
businesses attract and
retain employees, without
affecting the

bottom!| i ne. o
-Sun Life Voluntary
Benefits
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> Voluntary Benefits

i Vol uprdgr@amsyallow your .
clients to offer richer benefits to \/\/ : l///////// /I/ II 4
employees 0 at group rates o AN o,

often without incurring higher /\)\/\/ , s

benefits costs. Many of these >
options provide a benefit to
employees to help pay for
expenses that may not be
covered by other insurance.
Premiums are paid via automatic
pre-tax payroll deductions, so
your clients will see a reduction
in payroll taxes for enrolled
empl oyees. 0
-Guardian, Voluntary Benefits
Advantages for Your Clients
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Why Voluntary
Benefits Have
Emerged
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> The Workforce is Changing

0 Multiple generations

o Multiple situations, interests and
needs

O "NOne size fits al/l
makes sense




>Medi c al Pl ans and Empl oyer so

Medical plan designs and expense dominate
an employerodés benefit planning.

o Empl oyer 6s benefit planning I s ¢
medical design

o 5o, medical costs are the tapeworm of
American economic competitiveness. 1©
Warren Buffet, May 2017

0 Rising deductibles and out of pocket @
expense drive employee needs



>Empl oyees0 Buying Decisions

Employees have little or no savings margin.

o If a medical crisis comes up, how will o \]
they pay? /
L ] Y /

0 Nearly 69% of Americans have less than
$1,000 in savings*

o Voluntary products can provide their
financial safety net

Source: *GoBankingRates.com, 2016 Survey



> Benefit Administration Technology

Enables multiple benefit options.

o Online technology makes it easy
for employees to diversify benefits

0 But this presents a communications
chall engeé

o Alotto educate and the temptation
to make all enrollment online
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> The In-Person Methods

o Person to person
sessions

o Group meetings

o Callcentersi traditional and
Afweb assisto

0 WebEx Sessions




> The Media Methods

0 Web Methods T benefit admin or
enrollment systems, web pages,
online podcasts, email connections
( c abenefitwittero0 a entbogfed b e
far behind?)

o IVR systems

o Print mediai newsletters, direct mail,
employee benefit booklets




> How Voluntary Benefits are Delivered

o

59% of employees 47% of employees 20% had face-to-
surveyed enrolled in enrolled online face meetings
benefits with printed

materials

Source: Ninth Study of Employee Benefits: Today & Beyond, Prudential Financial, February 2016
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> What Employees Prefer

>

16% want paper 68% of employees want to 13% want one-on-one
enroliment forms enroll online meetings

Source: Benefit Communication and Enroliment, LIMRA, 2016
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Multi-Channel
Communications
Strategy
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> How Voluntary Benefits are Delivered

Pre-enrollment Communication
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